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German market for oils and fats: 25 kg
Consumption of olive oil per capita

2003 0,1
2004 0,4
2020 0,8

Despite Germany’s low per capita consumption of olive oil in relation to Mediterranean 
countries, it is a very important and growing market for high-quality olive oils.

Main importers of Olive Oil (by value in percent)

1. The German EVOO market as a blueprint



2. How the consumer decides
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Test results
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GIM Study
Ges. für Innovative Marktforschung, 2021



What most consumers don’t have top of mind:

- Taste profile
- Year of harvest
- Bottling date and Best before
- Variety 

As a result of the limited consumer knowledge on Olive Oil, 
test results are crucial. 





Sales of Olive Oil in the German retail (vol. in 1000 l) Sales of Olive Oil by brands (in volume) 
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3. Corona as an opportunity



“Over the next three years, the Olive Oil 
World Tour will implement numerous 
communication measures.  These include 
the development of a German website, 
social media and influencer activities, 
continuous press relations, live events in 
subways and commuter trains, out-of-home 
advertising at frequented subway stations in 
German cities such as Hamburg, Berlin and 
Munich, as well as traditional advertising.“

Press Release, Olive Oil World Tour Oct. 2021

4. EVOO and communication



„They want to know how good oil tastes.“

„Pleasure is more important than health.“

„Consumers need to experience the oil with all senses –

they have to smell and taste it!“

„Once a person understands what a good Extra Virgin Olive 

Oil tastes, he will stick with it. He will continue looking for it. 

He will become a loyal consumer.“



5. How consumption can be improved

- Shoppers wish for more structure, orientation and inspiration to find the right oil 
for their needs

- EVOO should be positioned more than a flavour enhancer and healthy lifestyle 
product than just another oil

- Emotional messages are stronger than pure fact telling
- Because of a general mistrust in the olive oil industry, communication must be more

open and active
- Consumers must be adressed in the right moment
- Join forces



Kochbox „Spanischer Abend“

Kochbox „Beefsteak Club“



Marco Pierre White: A tiny bit of Olive Oil makes everything better



Thank you


